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The transition of the news industry away from print, television and radio into digital 

spaces has caused huge disruptions in the traditional news industry, especially the i;irint 

news industry. It is also reflected in the ways individual Americans say they are getting 

their news. Today, an overwhelming majority ofAmericans get news at least sometimes 

from digital devices. Explore the patterns and trends that shape the platforms 

Americans tum to for news below. 

News consumption across platforms 

A large majority of U.S. adults (86%) say they often or sometimes get news from a 

smartphone, computer or tablet, including 56% who say they do so often. This is more 

than the 49% who said they often got news from digital devices in 2022 and the 51% of 

those who said the same in 2021. The portion that gets news from digital devices 

continues to outpace those who get news from television. The portion ofAmericans who 

often get news from television has stayed fairly consistent, at 31% in 2022 and 32% in 

2023. Americans tum to radio and print publications for news far less frequently than 

to digital devices and television. 

News consumption across platforms 
96 ofU.S. adults who _ get news.from ... 

Digital devices Televlslon Radio Print publications 

Never 8 
Rarely 21 22 24 23 29 32 33 30 

Sometimes 

·20 '21 '22 '23 ·20 '21 ·22 ·23 ·20 ·21 ·22 ·23 '20 ·21 '22 ·23 

Note: Figures may not add up to 100% due to rounding. 
Source: Survey of U.S. adults conducted sept 25-0ct 1, 2023. 
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When asked which of these platforms they prefer to get news on, nearly six-in-ten 

Americans say they prefer a digital device (58%), more than say they prefer TV (27%). 

Even fewer Americans prefer radio ( 6%) or print (5%). 

News platform preferences 
96 of U.S. adults who prefer _ for getting news 
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Source: Survey of U.S. adults conducted Sept 25-0ct. 1. 2023. 
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News across dlgital platforms 

Though digital devices are by far the most common way Americans access their news, 

where they get that news on their devices is divided among a number of different 

pathways. Today, news websites, apps and search engines are the digital pathways most 

Americans get news from at least sometimes. Half of Americans at least sometimes get 

news from social media, and three-in-ten say the same ofpodcasts. 

News consumption across dlgltal platforms 
96 ofU.S. adults who _ getnewsfrom .. 

News websites 
or apps Search Social media Podcasts 

Never 15% 18 18 16 15 18 18 13 

Rarely 6 17 19 16 

Sometimes 

Often 

'20 '21 '22 '23 

20 19 22 15 

'20 '21 '22 '23 

29 32 29 31 

53 56 55 47 
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22 
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Note: Figures may not add up to 100% due to rounding. Respondents who do not have internet access at home did not receive these 
questions; they are included with those who said MNever, • along with those who say they do not get news from digital devices. 
source: Survey of U.S. adults conducted Sept. 25-0ct.1, 2023. 
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Among digital platforms, news websites or apps are also the most preferred source for 

news: A quarter of U.S. adults prefer to get their news this way, compared with 15% who 

prefer search, 12% who prefer social media and 6% who say they prefer podcasts. 
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Dlgltal news platform preferences 
%ofU.S. adults who prefe:r _ for getting news 
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Who uses each news platform 

News consumption across platforms varies by age, gender, race, ethnicity, educational 

attainment and political leaning. Americans ages 50 and older are more likely than 

younger adults to turn to and prefer television and print publications. 

News platform UH Digital platform use 

% ofU.S. adults in each demographic group who get news at least sometimes from 

Print 
Television Radio Digital devices 

publications 

Total 62% 52% 37% 86% 

Men 61% 51% 35% 86% 

Women 65% 53% 38% 86% 

Ages 18-29 41% 37% 24% 89% 

30-49 53% 52% 29% 90% 

50-64 72% 62% 39% 86% 

65+ 85% 52% 55% 77% 
White 62% 54% 38% 86% 

Black 76% 54% 39% Bo% 

Hispanic 62% 48% 32% 87% 

Asian* 52% 42% 32% 93% 

High school or less 67% 53% 37% 77% 
Some college 63% 51% 35% 89% 

College+ 57% 51% 37% 93% 

Lower income 61% 48% 34% Bo% 



Print
Television Radio Digital devices

publications 

Middle Income 6496 5396 3796 8896 

Upper income 6096 5296 3896 9296 

Rep/Lean Rep 6396 5496 3596 8596 

Dem/Lean Dem 6396 5096 3896 8796 

*Estimates for Asian adults are representativeofEnglish speakers only. 

Note: White, BlackandAsian adults include thosewho report being onlyone race and 

are not Hispanic; Hispanicadults are ofany race. 

Source: Survey ofU.S. adults conducted Sept. 25-0ct.1, 2023. 

EMBED @ PEW RESEARCH CENTER 

Newe platform pntrerv,- Digital platform preference 

% ofU.S. adults in each demographic group who say theypl'efer_jorgetting 

news 

Print
Television Radio Digital devices

publications 

Total 2796 696 596 5896 

Men 2596 796 596 6196 

Women 3096 696 596 5596 

Ages 18-29 896 396 496 8396 

30-49 1796 896 396 6996 

50-64 3696 896 496 4896 

65+ 5096 596 1096 3096 

White 2896 896 696 5596 

Black 3896 496 496 5096 

Hispanic 2396 496 496 6596 

Asian* 1696 496 296 7896 

High scliool or less 3796 596 596 4896 

Some college 2596 696 496 6296 

College+ 1996 896 696 6596 

Lower income 3096 596 496 5796 

Middle income 2996 796 596 5796 

Upper income 1996 996 696 6496 

Rep/Lean Rep 2796 896 596 5796 

Dem/Lean Dem 2896 696 596 5996 

*Estimates forAsian adults are representativeofEnglish speakers only. 

Note: White, Blackand Asian adults include thosewho report being onlyone race and 

are not Hispanic; Hispanicadults are ofany race. 

Source: Survey ofU.S. adults conducted Sept. 25-0ct.1, 2023. 
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news, information and journalism inthe digital age, a research prcgram funded by The 
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