advertising, offering, sale, or other
promotion of invention promotion services;

(c) Award such equitable relief as the Court
deems necessary to remedy defendants'
violations of Section 5(a) of the FTC Act,
including but not limited to written
affirmative disclosures and consumer
redress in the form of restitution, rescission
of contracts or other such relief; and

(d) Award plaintiff the costs of bringing this
action, as well as such additional equitable
relief as the Court may deem to be just and
proper.

DATED: 9/9/91 Respectfully submitted,

s/
JAMES M. SPEARS
General Counsel

Phoebe D. Morse
Regional Director
Boston Regional Office

s/

Gary S. Cooper

Attorney

Federal Trade Commission

10 Causeway Street, Suite 1184
Boston, MA 02222-1073

(617) 565-7240

MA BBQ #098380
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Morris S. Glover Inventor
6033 BEARCREEK DRIVE NO. 104
BEDFORD HEIGHTS, OHIO 44146

PATENT LAW AND PRACTICE
INFRINGEMENT

A letter from the patent owner to the seller of the
material part which gives notice of the patent and
alleges infringement satisfies the knowledge
requirement of contributory infringement. Aro Mfg.
Co. v. Convertible Top Co., 377 U.S. 476(1964).

Contributory infringers. are persons who aid and abet
direct infringers without themselves making, using,
offering to sell, or selling the patented invention.
Giles s. Rich, Infringement Under Section 271 of the
Patent Act of 1952,21 Geo. Wash.L.Rev. 521( 1953)-

Direct infringers are not the only persons that can be
held liable for infringing a patent, however. Since
1871, courts have recognized that persons who aid
and abet direct infringers should also be held liable.
Wallace v. Holmes, 29 F. Cas. 74 (C.C.D.Conn. 1871).

Selling a material part of a patented product or
process is probably the most common type of
contributory infringement. As the enumerated
elements show, liability for this type of infringement
requires a certain level of knowledge, that is, the
seller of the material part must know that the item
sold is especially made or especially adapted for use
in a product or process that infringes a patent.
Hewlett-Packard, 909 F.2d at 1469 n.4.

The award of an injunction against further
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infringement for the life of the patent has been a
remedy available to courts pursuant to statute since
1819, The Patent Act of 1819 granted the federal
courts "[u]pon any bill in equity [the]...authority to
grant injunctions, according to the course and
principles of courts of equity...on such terms and
conditions as the said courts may deem fit and
reasonable". Act of February 15, 1819, ch.19, 3 Stat.
481, 481-82 (1819) (codified at 35 U.S.C. §283)

UNITED STATES COURT OF APPEALS FOR
THE FEDERAL CIRCUIT

THE PATENTS AND THE FEDERAL CIRCUIT
RULES OF PATENT LAW

§6.5 Infringement of Design Patent: Patent and
the Federal Cir. Patent infringement can be found for
a design that is identical to the patented design.
Braun Inc, v. Dynamics Corp., 975 F.2d 815, 24
USPQ2d 1121 (Fed. Cir. 1992)

§9.5 (¢) Burden of Proof

§2.4 Infringement: Design patent infringement is a
question of fact to be proven by a preponderance of
the evidence. L.A. Gear, Inc. v. Thom McAnn Shoe
Co. 988 F.2d 1117, 25 USPQ2d 1913(Fed. Cir. 1993).

§6.5 Infringement of Design Patent: Patents and
the Federal Cir. The patentee of a design patent must
prove both substantial similarity and appropriation of
the point of novelty. The trial court cannot evade the
point of novelty test by relying on the claimed overall
design as the point of novelty. Sun Hill Indus., Inc. v.
Easter Unlimited Inc., 48 F.3d 1193, 33 USPQ2d 1925
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(Fed. Cir. 1995).

§3.1 Introduction: Patents and the Federal Circuit
In order even to qualify for the nonobviousness
inquiry, an invention or discovery must meet certain
threshold criteria. Paramount among the
patentability requirements is that which is sought to
be patented must be new. It has often been said that
the person seeking a patent must be the "first and
original" inventor. This is true to a certain extent.
Certainly the invention must be original; under
§102(f) one cannot knowingly patent the invention of
another. In re Schoenwald, 964 F.2d 1122, 22
USPQ2d 1671 (Fed. Cir. 1992). Patent Number: Des.
351,924 Date of Patent: Oct. 25, 1994. Patent
Number: 5,466,456, date of Patent: Nov. 14, 1995
GLOVER

§10.5 Evidence and Witnesses: Patents and the
Federal Cir. The Federal rules of Evidence are and
should be applied in patent cases no differently from
their application in any type of case. SRI Int'l (v.
Matsushita Elec. Corp.) 775 F.2d 1107, 227 USPQ
577 (Fed. Cir. 1985).

§2.4 Infringement: Design Patent Infringement
Federal Cir. Infringement of a design patent is
defined by statute as the unauthorized manufacture
or sale of the patented design or any colorable
immitation thereof. The required showing is that the
accused design is substantially the same as the
claimed design. L.A. Gear, Inc. v. Thom McAnn Shoe
Co., 988 F.2d 1117, 25 USPQ2d 1913 (Fed. Cir. 1993).

§6.5 Infringement of Design Patents. Patents and
the Federal Cir. Courts should take into account
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similarities and differences in determining
infringement of design patents. FMC Corp. v.
Hennessy Indus., 836 F.2d 521, SUSPQ2d 1272
(Fed. Cir. 1987).

§6.2(a)(i) Direct Infringement: Patent and the
Federal Cir. One is liable for patent infringement if a
single claim be infringed. Panduit Corp. v. Dennison
Mfg. Co., 836 F.2d 1329, 5 UsPQ2d 1266 (Fed. Cir.
1987).

§8.3(b) Summary Judgment: Patent and the
Federal Cir. Summary Judgment cannot be used to
determine causes that are not before the court by
pleading or otherwise. Flowdata, Inc. v. Cotton, 57 F.
3.d 1046 (Fed. Cir. 1995).

§3.3 Originality- Derivation: Patent and the
Federal Cir. According to 35 U.S.C. §102(f), a person
is not entitled to a patent if “he did not himself invent
the subject matter sought to be patented.” This
simply states a fundamental principle of American
patent law-what you patent must be your own
invention: you cannot patent another's invention, nor
can you patent an invention imported from abroad.
As the Federal Circuit's predecessor court said,
“peing an inventor might be regarded as a
preliminary legal requirement, for if he has not
invented something, if he comes with something he
knows was invented by someone else, he has no right
even to approach the door” of the PTO. In re Berby,
596 F.2d 952, 201 USPQ 352(CCPA 1979).

§3.4(d) Prior Invention: Patent and the Federal
Cir. United States patent law embraces the principle
that the patent right is granted to the first inventor
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rather than the first to file a patent application.
Paulik v. Rizkalla, 760 F.2d 1270, 226 USPQ 224
(Fed. Cir. 1985).

§1.1(b) Claims and the Concept of Domination:
Patent and the Fed. Cir. A patent may issue on an
improvement that infringes another's patent. water
Technologies Corp. v. Calco, Ltd, 850 F.2d 660,

7 USPQ2d 1097 (Fed. Cir. 1988).

§10.4(a) Right to Jury Trial: Patent and the
Federal Cir. A right to a jury trial in federal court
must arise out of the Seventh Amendment or be
granted by a federal statute. The Seventh
Amendment preserves the right to a jury trial in
those actions in which the right existed at common
law when the amendment was adopted in 1791.
Washington Int’l Inc. Co. v. United States, 863 F.2d
877 (Fed. Cir. 1988).

§10.4(a) The right to a jury trial on patent issues
that may arise in a suit for patent infringement is
fully protected by the seventh Amendment. Patlex
Corp. v. Mossinghoff, 758 F.2d 594, 225 USPQ 243
(Fed. Cir. 1985).

The Court of Appeals for the Federal Circuit was
created October 1, 1982, and was given exclusive
jurisdiction over, among other things, appeals from
final decisions of district courts in those cases where
the district court's jurisdiction was based in whole or
part on the patent provisions of 28 U.S.C. §1338. In
simpler terms, practically speaking, the court was to
have exclusive appellate jurisdiction in patent cases,
and its job was to increase doctrinal stability in the
field of patent law. Chemical Eng’g Corp. v. Marlo,
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Inc., 754 F.2d 331, 222 U.S.P.Q. 738 (Fed. Cir. 1984).

§1.1(b) Patents and the Federal Circuit

The patent system encourages inventors to invent
and disclose. Corporations don't invent; people do.
Yet the patent system also encourages corporations
and investors to risk investment in research,
development, and marketing without which the
public could not gain the full benefit of the patent
system. The right to exclude conferred by a valid
patent thus deserves the same respect when that
right is in the hands of an individual as when it is in
the hands of a corporation. In assessing damages,
emphasis on an individual inventor's lack of money
and manufacturing capacity can tend to distinguish
the respect due the patent rights of impecunious
individual inventors from that due the patent rights
of well-funded, well-lawyered, large manufacturing
corporations. Any such distinction should be rejected
as the disservice it is to the public interest in
technological advancement. In re Etter, 756 F.2d 852,
225 USPQ 1 (Fed. Cir. 1985).

§1.1(b) Patents and the Federal Circuit

The patent right is created by a grant from the
government. In re Etter, 756 F.2d 852, 225 USPQ 1
(Fed. Cir. 1985).

Congress gave inventors the right to exclude others
from making, using, or selling the invention, without
the consent of the patent owner, for a period of 17
years. Atari Games Corp. v. Nintendo of America,
Inc., 895 F.2d 1572, 14 USPQ2d 1034 (Fed Cir. 1990).

§1.3 The law must be the same for all patent and
types of inventions. A level playing ground for the
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marketplace of ideas is as necessary for technological
innovation as it is for political and social policy.
Congress has attempted to deal with this need by
creating a fairly complex framework of laws to
regulate and govern our patent system. Panduit
Corp. v. Dennison Mfg. Co., 810 F.2d 1561, 1 USPQ2d
1593 (Fed. Cir. 1987).

§2.4 Itis not a design that is infringed, but the
patent on it, which creates the right to exclude others
for a limited time. Lee v. Dayton-Hudson Corp., 838
F.2d 1186, 5 USPQ2d 1625 (Fed. Cir. 1988).

The products need not be directly competitive-indeed,
an infringer is liable even when the patent owner
puts out no product. Auia Group Int'l, Inc. v. L.A.
Gear Calif., Inc., 853 F.2d 1557, 7 USPQ2d 1548
(Fed. Cir. 1988).
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UNITED STATES DEPARTMENT OF COMMERCE
Patent and Trademark Office

A e

Lrailaibint !

Washgian, 0.6 DI

B 207001
]

DISCLOSURE DOCUMENT RECEIFT NOTICE
nowlédged. The dats of secelpt and the

Reccipt of youe Disclasute Dorumest 3ad G fes of 6 b
Disclasure Document identification aumber have besn 1amped on MMWWW
This date and number thould ba refosted 1o in 21! communicstions ralatod 10 this Disclosure Document.

WARNING
undentood that a Disclosure Decument i not 3 pateat application, nor will Its recelpt date
Documant may be

[t hould be clezdy
hlwrmybmm:md[bchﬂh;mdlhmﬂkdwmlwm.km
mwmmmﬂ ptioa of an jan 35 3 patent applicath should be ditigsndy Bed il
wwmmum
Your Disclosure Document will be destroyed two yeus aftar the dats It wat eceived by the Patent and Trads-
mamWilanmulmﬂquMﬁmmw The Dis
dowaoowmmWb:w&mdwwmﬂammurummlhlmmmqpﬂuﬂmerhqn
and Trademark Offics 16+

pending sppticatian, Uindess it & deaised to have the Patent

separate bettor fled in 3
ukmlmdud&utub:wkwﬂlluhwlumr

tain the Ditclosure Dacument bayand the twa-yest paried,
application.

The wulmwdndstoﬂdmbcwemd tobe |“pup=dod"duthnb.lﬂa the inventor 2
wealt mﬁhhhorwpau:m&mmﬂm;ummxmm 1t must b recopaized that in estab.
lishing priority of tnvention an affidavit of testimony referdng 10 3 Disclosure Dosumant must wually akia
mwmmmmmmmmmmmmamumwmummmu the filing of the Disclo-

sure Document,

Youare Mumddmalmrpubkm«uhu ths United States s publication of your lnvention ey~
-heul.nt.hmddm:eﬁ-nmywwhruhﬂh;orlwmtmuﬂm“mlwmw!ll;mh:bu
the granting af 2 patent on it

Disclosures of laventions which have beea nderstond wnd witnassed by persons
examples of avidence which may also be wed to establish priarity.

[{yoummtﬁnﬂhtntﬂwhlllsmﬁdmdlobt“wlpmm pleting the fon' ot
pnallu“wmnpmnlhwurlrywhuoqunuummup:wm:mmmwwmﬂlll
with 21 atigemey orageat fegistered 10 practics before the Patent and Trademark Office. The pyblication,
arm;smmumwwmmwwmmwsuwamwmﬂm,m!ﬁm;h
from the Supesintendent of D ts, Washingt D,C.mmnumm'lmdmnpa?cdﬁ ted
hmmwnwmdmﬂjﬂr&u&. Aho.myhrpdﬁuhnm«hm@mu s

which may be consulted.

andfor notartzed ate othet

irQvere

9911ty 9

CP0330.

FIGL 363 (ALY B 36)

A-122



Morris S. Glover Inventor

Patent infornation is as foilows: Design Patent No
(351,924). Oct. 25, 1994 and Utllity Patent No. 21
(5,468,456) Novamber 14, 1995

@ Qvers=

panon ung
Nae &ddge
faa

FIG.3
Plaintiffs disclosure document No. 214122 &
November 14, 1988, and C No

297001 December 5, 1991 provided evidencs of
the date of conception

[=]
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(440)735-1835
Morris S. Glover Inventor @,g

6361 STONEHAVEN LN.
BEDFORD HEIGHTS, OHIO 44146

MpEP § 1706 DISCLOSURE DOCUMENT @&

One of the services provided for inventors is the acceptance and preser-
vation (or a two-year period of papers disclosing an invention. This
disclosure is dccepied as evidence of the daies of conception of the invention.

[t will be retained for two years at which time it will be destroyed unless
il is referred 1o in a separate leuer in a relaled patent application.

A lee must accompany the disclosure. See current fee schedule. The
disclosure is limited to written matter or drawings on paper or other
thin, flexible material, such as linen or plastic drafting material, having
dimensions or being folded to dimensions not to exceed 8-1/2 x 13
inches (21.6 by 33.0 cm). Photographs are acceptable. Each page
should be numbered. Text and drawings should be of such quality as Lo
permit reproduction.

The disclosure must be accompanied by a stamped, self-addressed
envelope and a duplicate copy also signed by the inventor. The papers will
be stamped with an identifying number and returned with the reminder
that the Disclosure Document may be relied upon only as evidence of the

' date of conception and that an application must be filed in order to provide

“ patent protection.

1. Plaintiff has shown to the court in Exhibit 'F' that 22
fha Defe had a patent pending on the

Braathe Right Strips. No patent on tha box in 840r95,
2. Pigintiff has also shown to the court in Exfibil F*
and to the Defendant that at the end of the,
Disclosura Document which reads order to provide

————————— 2. patent protection. &
3. And now what the Defendant did not say in hls
Exhibit 8, to the court. He did not shaw on the
Exhibll F* page of the Disclosure Document abaut
the information that reads provide patent protectian.
s
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O Morris S. Glover Inventor {&

WEBSTERS ENCICLOPEDIA
OF DICTIQNARTES

a-lon-gate(i/, lawng-gat) v.t. to make longer:
to lengthsn; to extend; to draw out; a.(Bot.}
tapering. elemgation n. the act of stretching out;
the part extended [L.e; longus, long].,

,.,..% C. &‘g\*‘m

by

® s

-1, {ght hold; firm gzasp. b. Tha prassure or
::::n;gis; :nuh .‘g:lgg. c. arunml of grasping lng.l:nldinq.
gripped, grip-ping, grips.-tr. 1. To secure and u!.:: na
cight hold onj seize tirnly, 2. To hold the interest or =
attencion of & scens that gripped the sabize audiaence-intr.
hold securely. [ME<OE gripe, grasp.|-grip'ping-ly adv.
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Commissioner of Patents
U. 8. Patent and Trademark Office
Washington, DC 20231

Bttention: Comuissioner of Paten:s
.

The urdersigned, being the inventor of the disclosed
invention, requests that the enclosed Prospectus be
accepted urder the Disclosure Document Program, and
that this descriptive informaticn be preserved for a
period of two years.

Please return the confirming copy with the Disclosure
Docurent nuber and the date to American Tdea
Management Corporation, 960 Penn Avenue, Suite 200,
Pittsburgh, Pennsylvania 15222, (Agent for Inventor}
in the enclosed self-addressed stamped envelope.

Hr. Morris Glover %“‘ %’\M-

Invencor (planse Sign name)

Co-Inventor

6033 Bear Creek Drive 4104
Straet oS

Sedford, Qh:n G166
City, State 2ip Code

Oomputer Data Disc Numper: _p-257:

fnclosures: Descriptive Documents
Check
Self-addressed stamped envalape

American Idea Management » American Idea Marketing

 Ge 200 8 080 Upnn Aueaue s Piisbuargh PA 1910

Corveniion

nor (412 Z61aMS ees 7100310 004
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AIM SERVICE AGREEMENT

THIS SERVICE AGREEMENT ("Agreement")
made and entered into this 20th day of January,
1988, by and between American Idea Marketing, a
Division of American Idea Management Corporation,
("AIM"), a Massachusetts Corporation, having its
principal office at 2 Main Street, Stoneham,
Massachusetts, and

Morris Glover
6033 Bear Creek Drive #104
Bedford Heights, Ohio 44146

("Inventor")
WITNESSETH:

WHEREAS, Inventor has originated,
developed, or owns the idea or product known as

"NOSE BRIDGE"

("Invention"); and

WHEREAS, AIM is actively engaged in the
business of assisting those who desire to promote and
submit ideas or products to industry; and

WHEREAS, Inventor desires to retain AIM to
promote and submit the Invention upon the terms
and conditions hereinafter set forth.

NOW, THEREFORE, in consideration of the
mutual and dependent covenants and agreements
contained herein, the Inventor and AIM agree as
follows:
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1.  Services Provided.

(a) Promotion: During the term of this
Agreement, ATM will, at its sole expense, promote
the Invention for sale or licensing to those
- manufacturers, companies and individuals that AIM
determines may be interested in the Invention. AIM
shall have sole discretion to determine the methods
by which it will promote the Invention. AIM's
promotional activities will include some or all of the
following:

() Preparation of New Product Prospectus
materials which will include relevant manufacturing
and marketing data and Patent drawings or graphic
illustrations, as applicable and appropriate. These
materials will be submitted to Inventor for his
approval and/or changes prior to finalization and
distribution to manufacturers, companies, or
individuals.

(i) AIM will access data bases available
through Dialog Information Services, Inc., to which
we subscribe, utilizing U.S. Department of
Commerce Standard Industrial Classification
(SIC) Codes. AIM will employ a search and screen
process accessing data bases such as Standard &
Poor's Corporate Register, Trinet Inc.
Establishment/Company Data Bases and Dunn and
Bradstreet Corporation's "Dunn's Market
Identifiers," to select prospective licensees.

(i) AIM will also conduct a data-match search
through AIMfile, its in-house data bank, seeking
manufacturers who have expressed interest in
Invention's product category.
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(iv) AIM will submit a New Product
Prospectus to manufacturers identified through the
search and screen process. Inventor shall be furnished

with a copy of this list.

(v) Invention will be listed in the Confidential
AIMreport, which contains consumer products,
technologies and processes for license or sale to
manufacturers. The Confidential AIMreport is used
exclusively by AIM's licensing personnel at trade
shows and, as appropriate, with interested
manufacturers.

(vi) AIM will submit Invention for inclusion in
data bases and technology/licensing publications such
as:

- Harbor Stone Associates, Inc. TEOOOTEX::
Technology Exchange Division, a Cybernet
System to which we subscribe

- Dr. Dvorkovitz and Associates, InstanTech
On Line Data Bank for licensing and
technology exchange

- Technology Transfer International, a
monthly subscription publication circulated
worldwide containing new licensing offers
and technology transfer propositions

(vii) AIM will follow up where appropriate with
interested manufacturers and companies in an
attempt to negotiate a license agreement, outright
sale, or option agreement(s). Any license, sale or
option agreement will be submitted to Inventor for
approval prior to conclusion of such agreement.
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(viii) AIM's efforts may involve working with
interested parties or alone, the development of
blueprints, engineering and/or design drawings,
research and development activities, licensing, sale
and/or other contract negotiations.

(ix) Representation includes attendance at
exhibitions, trade shows, seminars, professional
association meetings, and the utilization of our in-
house contacts.

(b) Disclosure Document Registration: AIM will
file the appropriate Disclosure documents with the
United States Patent and Trademark Office under
their Disclosure Document Program. Inventor
understands that this procedure is not a patent
application and does not provide you with patent
protection.

2.  Term.

The term of this Agreement shall commence
on the date that AIM receives the Fee provided in
Section 3 and shall continue for a period of two (2)
years. This original term shall be automatically
extended for one (1) additional year unless Inventor
notifies AIM in writing of his intention not to extend
sixty (60) days prior to the expiration of the first two
year term.

3. Fees and Royalty/Sales Percentages.

(a) Fee: In consideration for the services to be
rendered by AIM under this Agreement, the Inventor
shall pay to ATM the sum of $3,550 ("Fee"), which
shall be considered to be full payment for services
provided in Section 1.

A-133



(b) Royalty/Sales Percentages:

() Infurther consideration for the services to
be rendered by AIM under this Agreement, Inventor
agrees and understands AIM shall be entitled to
receive a commission equal to 356% percent of the
revenues as defined below received by the inventor or
ATIM, whichever is the case, from any individual,
partnership, corporation or other entity to which
AIM has introduced this Invention.

(i) "Revenues" shall mean the total amount of
license fees, sale proceeds or other forms of
consideration received as a result of the sale, license
or other commercialization of the Invention. The
percentage payable to AIM under this Agreement
shall be paid as and when revenues are paid by the
licensee or buyer.

(iii) The obligation to pay ironies referred to in
(i) above represents a continuing obligation and shall
survive the termination of this Agreement.

(iv) Notwithstanding any other provision of
this Agreement, the first ironies received by AIM
shall be returned to the Inventor until the total fees
paid by the Inventor to AIM, have been repaid in full.

4, Representation, Warranties and Covenants.

The Inventor represents and warrants to, and
agrees with AIM as follows:

(a) Inventor shall respond in a prompt and

complete manner to all reasonable requests for
information and assistance made by AIM during the
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promotion or submission of the Invention.

(b) Inventor warrants to AIM that Inventor,
to his best knowledge and belief, is the sole Inventor
of the Invention and that no other entity or
individual has any rights or interests in the
Invention. Inventor shall not hereafter sell, license,
pledge, mortgage, place in trust, transfer, assign or
otherwise convey the Invention or any rights in the
Invention, to any entity or individual, without first
informing them of the terms of this Agreement and
giving AIM prior written notice.

(¢) Inventor warrants to AIM that to the best
of Inventor's knowledge and belief all information
provided to AIM is true, complete, and accurate.

(d)Inventor acknowledges and understands:

()  AIM has not represented, promised, or
guaranteed that Inventor will receive any financial
gain from the commercialization of the Invention.

() Inventor acknowledges and understands
that AIM will use its best efforts to assure
confidentiality in its disclosures to prospective

buyers.

(6) Inventor shall indemnify AIM, and hold
AIM free and harmless from all damages, costs,
expenses, claims or demands arising froln the sale or
use of the Invention or any product derived
therefrom.

ol Miscellaneous.

(a) The foregoing constitutes the entire
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agreement between the parties and shall be binding
on each of them and their respective successors in

interest.
(b) This Agreement may not be cancelled,

changed or modified, except by a writing signed by

the parties.
(¢ This Agreement shall be construed as a

Massachusetts contract.

IN WITNESS THEREOPF, the parties hereto
have executed this Agreement, the day and year first
written above.

AMERICAN IDEA MARKETING
By s/ By s/

John Teunu Morris Glover
s/

W.J. Van Kirk Co-Inventor

August 12, 1988
Date of Execution
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AIM CONFIDENTIAL
CLIENT BIOGRAPHICAL INFORMATION

COMPUTER DATA DISC # P-2571

PRODUCT NAME: “NOSE BRIDGE”

Client Name: MORRIS, SAXON GLOVER

Address: 6033 BEAR CREEK DR. #104
BEDFORD, OHIO 44146

Mailing Address:

(if different) (street) (city) (state) (zip)

Telephone: (216) 232-3252 (216) 232-3259
Residence . Business

IMPORTANT: Please specify the best time to reach

you:

Telephone number: (216) 232-3252 between 7:00 am
and 2:00 pm (Time, a.m./p.m.)

Educational Background: Ohio State Univ.
Columbus, Ohio major Music Theory & Business
Administration

Age: 30 Please attach a black and white photograph
of yourself. (If available)

Occupation: Press Operation/Personnel

If invention was work related, please give details:
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Hobbies/Interests: Inventions and Music and Cars

Social Affiliations: N/A

Spouse’s Name: Carmen C. Glover

Children’s Names and Ages: Maurice Glover Age: 7

INVENTION INFORMATION
Please complete this section with any additional
information about your idea that you feel would be

helpful later in promoting or publicizing your idea.

It also can be process as for Nose Sinus Problems and

Nasal Colds with a Vaporizing Formula, or Chemical
Process in special-like pads for Facial and of the
Entire Body Functions

X Yes, I do No, I do not give AIM permission
to use this form to help promote my invention if the
opportunity should arise.

s/ 7-1-88
Morris S. Glover
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NOSE BRIDGE
p-2571

A

NEW PRODUCT PROSPECTUE

Amatican |dea Management Corporation i
Canvention Tower o 960 Pann Avenue 2 Pitsburgh, Pennsylvania 15222
Telephone: {412) 261-4915 o Fax: {412) 261-6656
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NOSE BRIDGE
p-2571

CONFIDENTIAL

© 1988 Amerlcan Idea Management Corporation

S
1
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) NOSE BRIDGE
flexible bend
Y &
t% finger tips
person using
Nose Bridge
4 R
9 D
i - b,
" J/
'@ Back in time: The Nose Bridge Computer Data Disc
L NumberP-2571 —_— ]
Copyright 1987 by American Idea Management
N Corporation. On January 16, 1988. 41 (2 _.._..._.-._)



PRODUCT DESCRIPTION

Nose Bridge is a flexible, mecharical device used to
remove blackheads, open pores, and drain the nose.
This device is approximately 3 Inches long. 1/2Inch
wide, and .027 Inch thick, Nose Bridge Is roughly
shaped llke a frozen confection sfick, with the last 1/2
inch on sach end fumed slightly down to provide a

finger hold.
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PRODUCT USAGE

Nose Bridge Is used by grasping the finger holds on
each end, and bringing the center of the Nosa Bridge
info contact with the bridge of the nose at a polnt
close to the syebrows, Nose Bridge Is then bent down
over the brldge of the nose In such a fashion that the
finger holds come close to the user’s cheeks, Nose
Bridge is then drawn upward and downward along the

nose. This process can be repeated a number of times.

BENEFITS AND ADVANTAGES

2Opens pores
sRemoves blackheads

oDralns nose
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MATERIALS AND PRODUCTION

Candidate materials for the production of Nose Bridge

include:

ePolyethylene
«Polypropylene
oPolyvinyl chloride

Possible methods of manufacture include:

sInjection molding

LOP T STAT

sWorking modsl.
eDisclosure Document flled with the United S‘r&fes Patent

and Trademark Office.
oPreliminary Market Penetration Analysis available.
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TARGET MARKETS

Commercial Target Market:
*73,796 beauty shops
Consumer Target Markets:
Prirnary Target Market:
¢74.1 milllon baby boomers age 25-44
Secondary Target Market:
*45.3 milllon young pecple age 14-24
Tertiary Target Market:

*60.8 milion Americans age 50 and over
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DISTRIBUTION OUTLETS

Our statistical references indicate the following distribou-
tion outlets that may have applicatlon to Nose Bridge.

Number Establishments
51,1830 v Drug and propristary stores
132,929... 0 s b s s Grocery stores

T S Y e T Maill order houses
QB0Z...cve e Department stores
10912, i e rrir e I oy Varlety stores

14.178... ... MIscellaneous general merchandise sfores

3,873...
V230 1 Service establishment equipment wholesalers

.... Drugs. propietarles, and sundrles wholesalers
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TIMATED Pi STRUCTURE

It Is obviously difflcult to determine the precise cost

of an undeveloped product concept. However, for the
New ﬁroducf Prospectus, we have prepared a tenta-
five pricing analysis based upon cutrent economic

conditions and similarly produced products.

n I pri
Packege of 10
Manufacturing Cost.......inin, $ .25
Wholesale Price.........cvniomienin $ .50
Retall PHCO v $1.00
Commercial pricing

K f1
Manufacturng Cost......nin. $2.25
DIstributor's PrICe.. . ivesrnninnne $§2.99
Wholesale Price.......ccovrininns $3.95
SAlES PHCE. ....cooevrrvrnernrierecininenrons $8.00
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NFIDENTIA

The Information contained In this New
Product Prospectus represents ntellectual
property, including but not Iimited to
know-how, trade secrets and proprietary
Information which Is the exclusive property
of our cllent. As such, we expect that all
information Included in this prospectus

will be held on a confidential basis by
your company, and will not be disclosed
to any third parties, and will not be used to
further your own benefit, or in competition

with our client.

For more Information contact:

Morris S. Glover ravew
6033 Bearcreek Drive No, 104 -
Bedford Helghts, Ohlo 44148 ey s s st
Phone No. 216-232-3252
WRSTCN, HUTD. PALLON, PAISLEY € HOWLEY
eI o e e teionust
o
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(IS OWENIOR: MR, MORRIS GLOVER ©

I@mvmnm: THE NOSE BRIDGE

Civil Action No. 2:19-00734-WSH

IN THE UNITED STATES CQURT OF APPEALS
*FOR THE FEDERAL CIRCUIT*
717 MADISON PLACE, N.W.
EWASHINGTON. D.C.20430+7=

W CONFTDENTIAL

ﬁmmm&m P-2571

I@: Copyright © 1987 by American Idea Managowsnt Carporation

wm JANURRY 1988

American ldea Management + American idea Marketing
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s
Vil Action Na. 2:18-00734-WSH @

[@'R‘e Mose Bridge could be mde frem a veriety of materials. Bs

mm@mmmm

oserved by the Buresu of todustrial Eocaosics, u.S. Department of
Comarce in the 1984 U.S. Indhistrial Outlock, "The versatility of
plastics materials is responsible ¥ mch of their growth in
coapetition gith metal, wood, paper: ami glass., ROV of these
traditicoal mterials have been gradually replaced Dy plastics. which
offer improved properties, often at lower costs, far mAY
spplicaticns. Plastics can be produced with the physical and chemical
properties required to Fulfill the special product needs of many
industries. AlsO, plastics are readily sduptable to nigh—outpat
processing pathods such as injection molding.” @

The following plastics represent over 500,000 knowo Mm@]
that can ke mmfactured DY aifferent processss. in a variety Of‘@“

[@ ghapes, sizes, colars, and formulations O suit specific purposes- By
definition, 8 tharsoplastic is capable of peing repeatedly softened by
heat amd hardenad by coaling- Typical of the thormeplastics  family
are the styrene polymers  and copalymess, acrylies, cellulosics,
polyethylenes, vinyls, mylons. and the various f£1ourocarbon materials.

The Nose Bridge units could be mmfactured out of a variety of
tharsofarming plastics, especially the polymsrs regresented DY
polyethylene, polypropylens, and polyvimyl chloride. These plastics
can be molded in a variety of mthods, and in 2 variety of finiehes.

'meyatewidelyusea in the construction industry for mailboxes

|N THE UNITED STATES GOURT OF APPEALS
*FOR THE FEDERAL CIRCUIT*
417 MADISON PLACE, NW.
SWASHINGTON, D.C.20439 -5 [[g’ s

R —

I
i@ American Idea Management * American ldea Marketingﬁgl
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Protecting

your
creation -

eimwyers od fiossof POSimarked
Mi's Burden of Proof  cmvelape contain-
230 p.m. ETwewhdap). IR your origmal
vy by . e

against those who

would claim jn court that they
came up with the characters frat.
The postmark proves when you
created your characters. An even
better idea: Send two or three Jet-
ters to fricnds as wrll as 1o yourself.
‘You also can protect your work
by e gistering it with the LS. Copy-
right Office s Washington, D.C. &

FORE THE SUPREME COURT

iy, the LS. Surere Court is st to
¥ Zgumoots in Pristz va. Oulted Stutes
1 Mmak ve. Uaited Stobss. Theoe ces

1z Mack am shardTs who o1 Bt

+ sheesd ot be required to sssume such
wiken withoet fockersd Essistonca.

H Printz and Mack win, you've got @ bew
s ot poing to do uch untl the federa!
tmnent =

USA WEEKEND « Nor 29.00cc 1 i7n 11

Morris S. Glover Inventor

I a0

RECORD OF INVENTION
DATE OF CONCEPTIOR
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) Morris S. Glover Inventor

Sack in time: | Marrls S Glover the Original Racord
of Inventon and date of Concaptian showed AIM that
my Nase Bridge strips can also be in color's that's on
page step 4 addition data. To AIM back in
Movamber 19, 1987,

AIM Data Disc Number is P-2571

P.S. And new the Braathe Right stips are In color's
now? AIM showed CNS Inc. my data that was on 23
that disc. Of P-2571. back in November 18, 1987, e
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» 1907 A E ;V Capabllity © Rellabillty » Rasponsibility Form n;)

R \f/ MZ )27 //,97 %3 ﬂmmmbm

Ar

) Q/ 7] AlM S

\

(

American |dea Management @ American Idea Marketing

Conventlon Tower, Sulte 200 < 960 Penn Avanua o Mh PA 1522
Telepharie 412-2674915  Telex: 770 190

RECORD OF iINVENTION

A METHOD FOR ESTABLISHING DATE OF CONCEPTION
AND DISCLOSURFE

IMPORTANT

PLEASE ENSURE THAT ALL SPACES IN THIS FORM ARE COMPLETED, EITHEA WITH THE INFORMATION
REQUIRED, OR WITH THE DESIGNATIONS "NA" (NOT APPLICABLE), OR "UNK" (UNKNOWN), TO AVOID DELAYS
IN PROCESSING, PLEASE RETURN THIS COMPLETED FORM TO AlM WITH THE ORIGINAL SIGNED GUARANTEE
OF CONFIDENTIALITY WITHIN 5 DAYS.

AMERICAN IDEA MANAGEMENT CORPORATION WILL CONTACT YOU WITH RECOMMENDATIONS WITHIN 3
WORKING DAYS OF QUR RECEIPT OF THIS RECORD OF INVENTION,

BY COMPLETING THIS RECORD OF INVENTION, YOU HAVE DOCUMENTATION AND DESCRIPTION OF YOUR

IDEA OR PRODUCT AND THE DATE OF CONCEFTION.
57/ @

>
,MT S!a;a ﬁj;/ Zip Code 44;{;&'//{
) LELZLLE s 5 AL LI

; i called:

hm ounui\ud the idea product lll\ulmad and described

woramiis T o Z 4

disclosed this idea or product to Americar I'dl- Mar

J/&fé@%//y

Residing at

City

swaar that | believe myself to
and statementa made hi

Vitness _#l,btf{an{) %BI—M/AL?M/)

Witness

Date ”!i'r?!?'?

Date
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s s
/ STEP1 N
ILLUSTRATION

Please sketch your|deaor productas you visuallzs it, to help us understand your concept. A professional renderingis not

*  neceesary at this time.

Nos=  BRIDGE ;

;e
lMPORTANT 00 NOT SEND WORKING MODELS OR PROTOTYPES UNLEB% REOUESTED. j
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./4/4/‘;,5’.

R T T3 SR X S S
STEP2
CRIPTION

A

What is it?

' z : 7
What exactly does it do? ﬂm@%@/ff ¥

W P

arc

suggested materiaks, and d Include formulas

)'7{/"/ /z.r‘ / LATE / /rf

whan

» i 2 Foragl)
r/mse .raf

f/‘;

-

- =

S ey o

/I

e

what does it look Jtke? (Help us to

24

zm L)
Ge? )

Is this a product modification?

If so, what part(s) have you

, S

N gy
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STEP3
HISTORY AND DEVELOPMENT STATUS

Please answer tne.auesliuns in the following categories to the best of your abillty. .
¢ AL

1. ISCLOSURE
INFORMATION

2 WORKING
MODEL/
PROTOTYPE/
PRODUCT
SAMPLE

3, SUPPLEMENTAL

WATERIALS

4, PATENT
STATUS

5, COPYRIGHT
STATUS

8. TRADEMARK
STATUS

[approximate date Idea was co
rgximate date idea was first W 1ches made and/or description
written): L2 ';ﬂ
Approximate dals idea was firat di d to others: J/”'f7’
To whom (relationship) was ides disclosed at this time? —MMM
| in what form was it d? Orally Drawings —£=——
—Hu a working madel been made? 7ﬁcllm. whan? £
Gost of produs '.
Has a pratotypa baen made? &i I!?E. when? L3847

/s

Who made the prototype? ’
1t T v:han?ﬁd.a.. Howmany? — 23—

Has & product sample been made'
J mu;w‘!,
i d to anyone? Ll

Were materials purchased at

Who made the product sample?
Has the worklng madel/protatyps/| ct sumple been
Ta whom? When?
Haw: Orally By drawing — By phatos — By
\Was any secrecy agreomant entered into batween you and, the poogke (o whom the idea/working
model/prototype/product sampls wid losad? AT

It so, mitach copy.

e 1]l
Has tha working model/prof uct sample bean used and/or tested? £ S Frager &
If so, attach test mdﬂawmmm the reaults ;lgw_quﬁi

It you have any of the following materials rolated to your jdea or product, pleass check off the
roprinte space below, and attach the materiala to this form (Please avold stapiing):

DCrrawl Mechantcal drawings Blueprints
il Photographs Other

— f
Have you had a patent search conduted? _6[9_-__" =0, by whom?
If so, attach a copy Including ail patent references clted. It copy Is unavailable,

and/ar aplnion of p 3

indicate resuits

[
Hava you filed {or had your atiomey/representative fio) & ‘Patant Application an your invantion? A0
|t 0, attach a copy. If copy iv unavadobile, give:
pplication numbar Country mr.: Dateofiswe
Do you have an issued Patent an your inventian? B 1f so, attach a copy. It 3 copy s
unavaitable, give:
| Patent number.

Hiave you ragistered s Copyright on your idea, or any part of your idea’? (Bxam ; gaine rules|
Irw;awamw.lrmilunwalmgdm PR ! Pt )

Gountry lssued ———— Date ofssue

MO

gl number Country issued — — Dute of xug
It you have Capyrighted your idea by alfizing the Gcnrﬂg?l gyinbol, the date and your nama 1o ife
work, and have not registared the Copyrigl chack hare: {30

]

you have a T k? o If 30, attach & copy; If copy is

unavailable, give:
State and/or
tion mmber Country lssued ————— Oute of lasue
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STEP 4 \
( PERSONAL DATA

,--’
What is your accupat!on? 2/;? 7’;6’ / %@j/ U)j,-l"" f;"//’-‘j
Was Ihis idea or product a result of work experisnce? M#/ﬁ Cf/{

Is it related to one of your hobbles? AT

Was it developed at your p s facilities and/or on your I s time?

pZ

1f 50, do you have an agreement and/or a standard raleasa from your employer? Please specily;

Are any other individuals invol f/‘gﬂn this project? (For exampla, go- })ﬂf{s}, partner, attorney, etc.) If so, please
_M_E( £r t /e

specify:

4

Do yau have any othar project(s) with AlM?

If s0, give name and Computer Data Disc Number(s):

Have you submitted this concapt to any other marfeeting firm(a)?

If s0, to whom?

b=

Do you have a Contract with any other markeling firm(s)?

!'so, state type and date of Gontract;
*‘2//.
Vi

Where did you first haar of AIM?

ADDITIONAL DATA

Plsase provida us with any additionat infarrna f’r; ] mlnt mnv bo helpful:

¢ L A Vo a//f-"
B

=
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Do, 351,924

NOSE BRIDGE PLU

mumyﬂu EXHIBIT C, 2. This is ane of the drawings that AIM
never returned to me. That | mail to AIM back in
Jul, 1, 1988, abow! fhe sinuses in the nose.
U &

v
v
e O J//
R 1
.\w \n&\v = |
S A SR A . e -~

Pt T ). 3
e A P

¢ el TE S T N e S N L
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NOSE BRIDGE
PAD

..u S L.a..v.&v
STt ik
M‘Hﬁ ﬁ% Ma.aﬂm.u.v\ W‘*«mﬁuﬂ\ .
®, P
| I

mymﬁw&@& o
z “&\%ﬁ%w\ ) 5 / .

57
%ﬁm? W\h

2y _\S\N%J ,,.Ew.\_ i

EXHIBIT D, 1. This is one of the drawings that AlM
never retumed to me. That 1 mail to AIM back in
Jul. 1, 1963. Of my Nose Bridge

Za
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I@mﬁ BRIDGE

ORIGINAL RECORD OF INVENTION AND DATE OF CONCEPTION TO AIM IN éﬂ
H

OVEMBER 19, 1987.

AIM COMPUTER DATA DISC NMRBER P-2571 _’
— Overe

By the Original Inventor's Story data disc Number P-2571

from the inventor: Morris Glover

The paragraph's that I found in Bruce C. Johnson's Inventor's

Story Is similar to my paragraph’s to AIM.

Here Is my example of Bruce C. Johnson's paragraph's in the

fall of 1994. First original box of the Breathe Right.

Compared to mine paragraph’'s to AIM in November 19, 1987.

DESCRIPTION

4 v
BREATHE RIGHT c:E;;I‘

OPENS YOUR NOSE

© IT OPEN UP YOUR PORES
DRUG FREE
DISPOSABLE

Gt

Forou

L
FIg.3 —
b ™~ e

GERM FREE
DISPOSABLE
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1.) Morris Glover:

A. DARAGRAPH: at first I use to use a dull knife end of a

letter opener to open and drain my pores from my nose.

B. PARAGRAPH: I been doing this for 10 yrs. so I got tired of

doing this so I decided that this would be a better way to

drain my nose. Plus also to keep away nose affections.

Johnson: f

A. then one day it occurred to me instead of putting things

2,) Bruce C.

inside my nose to push open my nostrils.

B. I would push small tubes or wire forms into my nostrils to

improve my breathlng Instead of helping me breath, many fell out

or caused sores and sometimes Infections.

U5, Prem e at i Oes 251524 ; % 7
\ c = e N
® / —
s = — (el
3 ﬂj::@ | i’ / FIG.1 1

gt

a9-
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(440)735-1835 ! 4
Morris S. Glover Tnventor 4

6361 STONEHAVEN LN,
BEDFORD HEIGHTS, OHIO 44146
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